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Kintaro Ueno Takao Suzuki

Mercedes-Benz Japan Co., Ltd.

President and CEO Chairman of the Board

Mitsubishi Fuso Truck and Bus Corporation

Dear Friends:

Daimler AG is proud to play a large and vital role in Japan, the world’s 3rd
largest passenger car market and one of the most important commercial
vehicle markets in the world.

We have contributed to the growth of the Japan automotive industry for
nearly a century. Our premium passenger cars have long been a key
part of the automotive culture in Japan. Within the past decade, we have
significantly expanded our presence here as a major player in Japan’s
truck and bus manufacturing industry. In addition, we offer financing and
other valuable services to help keep Japan moving. Today, we employ
more than 12,600 people at more than a dozen mainfacilities, and
operate at many other locations across Japan.

In all of our business activities, we continue to focus on customer
satisfaction while striving to operate as a good corporate citizen. In this
way, we look forward to serving our customers and Japanese society for
many years to come.

Dr. Albert Kirchmann

Chief Representative,
Daimler AG Representative Office Tokyo

President and CEO,
Mitsubishi Fuso Truck and Bus Corporation
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Hiroshi Hanai

Mercedes-Benz Finance Co., Ltd.
Daimler Financial Services Japan Co., Ltd.
Daimler Insurance Services Japan Co., Ltd.

President and CEO
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Introduction to Daimler in Japan
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Introduction to Daimler AG

A LZ—AGDTHBN

Daimler AG is one of the world’s most successful automotive companies. With its divisions
of Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler
Financial Services, the Daimler Group is one of the biggest producers of premium cars
and the world’s largest manufacturer of commercial vehicles with a global reach. Daimler
Financial Services provides its customers with a full range of automotive financial services
including financing, leasing, insurance and fleet management.

As an automotive pioneer, Daimler continues to shape the future of mobility. The Group
applies innovative and green technologies to produce safe and superior vehicles which
fascinate and delight customers.

Daimler sells its vehicles and services in nearly all the countries of the world and has
production facilities on five continents. In addition to Mercedes-Benz, the world’s most
valuable automotive brand, Daimler’s

brand portfolio includes smart,

Fuso, Freightliner, Western Star,

BharatBenz, Setra, Thomas Built

Buses.

The company is listed on the
stock exchanges of Frankfurt
and Stuttgart (stock exchange
symbol code DAI).
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Daimler has a broad presence in Japan, employing more than 12,600
people and operating facilities across the archipelago, from Hokkaido to
Okinawa.
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Under the brands of Mercedes-Benz, smart, Mitsubishi Fuso, Mercedes-
Benz Finance and Daimler Financial Service, Daimler brings the latest in
automotive innovation and a continued commitment of excellence to our
customers, employees and communities.



Daimler Products for Japan
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Mercedes-Benz
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The shining “three-pointed star” emblem has been recognized in every era and in
every country as the unmatched symbol of premium automobiles. Throughout the
years, Mercedes-Benz aims to provide the universal values of automobiles, such
as the joy of ownership and the pleasure of driving, and strives to promote the
highest level of safety and environmental compatibility. Starting with the A-Class,
the Mercedes-Benz lineup meets the needs of a great variety of consumers.
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The micro compact car “smart” made its debut in
1998 to help alleviate traffic congestion, air pollution,
parking limitations, and other traffic problems that
emerged in Europe in the 1970s. “smart” is comfortable
and enjoyable fitted to the urban environment for
its size, safety, agility and explores a broad range
of possibilities. The electric-drive enhances the
environmental performance even further. Based on
the concept “Maximum capability with minimum size,”
this small-bodied vehicle continues to offer exciting
possibilities in mobility.

V /=g | =]
[E—2—RR—VZZhEMHDEFEZ  AMG was founded in 1967, based on the firm
A& BIHIICRT ] CORETRSERIC belief that “Motorsports demonstrate technical
BEOFE AMGIK1967FICHELE L, T excellence more clearly than anything else.”
DE&IE BRIEDNV ATV F—-T 7 The name was created from the last initials of
L ek (Aufrecht) . /N\—rF—D T/ \Jb founder Hans-Werner Aufrecht and partner Erhard
ke X)ber— (Melcher) . 7o 7LD Melcher, together with the initial letter of Aufrecht’s
HEMTH B O0—F X /\w/\ (Grossas- birthplace, Grossaspach. Since 1988, when AMG
pach) DFNZNDEXFHSISNTL  formed a full-scale partnership with Mercedes-
AT R Ry BRSRARHIE A1L5—DFBEA  Mercedes-Benz Japan Co., Ltd. is a Japanese subsidiary wholly-owned F9, 1988FEHBIEAIET RNV veEAR  Benz, Mercedes-AMG has been indefinitely evolving
H%5100% FREDHAREANTT, ZALZ—EXVYNE by Daimler. It was established in 1986, which was also 100 years BTG /—hF—2y T HEBH T<NEHE with its uncompromised designs pursuing perfect
EFEZHEBELTHSI00FEEELS19865F(ckIL. £FE  after Daimler and Benz invented automobiles. Sales and services for MRICEDETHRBIOEY TGZHBDOEL precision into the smallest parts based on the
IZIEA %206 DIERIRFEEL 225DIEES—E XA THB%®  passenger cars of Daimler - Mercedes-Benz and smart - are offered to RETEH. E—2—RR—YTHESfERE  experience and unmatched technology gained from
CTEERDEFRICAIVET RNV, AX—rDE RS the people in Japan through an authorized network of 206 sales outlets BMEDOEMAN. XILETFAAMGORRY %A the long-standing motorsports.
Y—ERZEBRBIFTLTVET, and 225 workshops throughout the nation. WL ZERTREICLTWET,
Mercedes-Benz Connection = #&Fz-~>v axsva>y Marketing = <—47+>9E®
AT RNy AR aVIE201ETB AVET XNV TSV RELTHR T T7vYAVRRAR=YEEFLEH, VIVRETATREAIVEEU DI ZEE =R Mercedes-Benz continuously transmits its new images through fashion
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LT AT R AV Y DF T lrA A=V ERZADEHETOTVET, and sports, and also activities connecting cars and lifestyle.

B Enhancement Activities

e Title sponsorship of “Mercedes-Benz
Fashion Week TOKYO”.

In July 2011, the Mercedes-Benz Connection opened in Tokyo’s Roppongi * “LPGA Mercedes-Benz Player of the Year”

district as an information center under a completely new concept centered on recognized as official partner with The
a café and restaurant lounge, the first Ladies Professional Golfers’ Association of
in the world as part of the Mercedes- Japan (LPGA)

Benz brand. As a“place to feel a more
intimate connection with Mercedes”
from 2013, customers can get a feel for
what is trending “now” at Mercedes in
Roppongi and Umeda, districts that are
at the forefront of trends in Tokyo and
Osaka, respectively.

¢ International web magazine “mb! by
Mercedes-Benz” released locally in Japan

KBz -#H Umeda, Osaka RH-/NAAK Roppongi, Tokyo



Mitsubishi Fuso | =z5%>5 +t3v4-12 Mitsubishi Fuso Japan product range
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ZESTODEEF BATHRAGHESOHEE OEELTVWEY, bZv2  Mitsubishi Fuso commercial vehicles are used to accomplish countless jobs every

(&, BoX. M@EE. AEEX, BE. BARTORMA. d3WE. Y—  day in Japan. Truck applications include distribution and goods transportation,

EXHBRBEGEICEDN, Tl NAISEAPZEENOEHE. &+ refrigerated transportation, construction, municipal applications, refuse collection, FSvo | TRUCK
DEIFINNALRTIVDY v MUNRETHSPBETATHEDNE T, services and fire engines. Buses are used for in various fields from sightseeing to

regular urban route transportation to airport, city buses and hotel shuttles.

YHOIS v 7 - NREVThEFELANILOREEEHRERBELTWL
£, ZLTEEXTOALREDN—MF—2vTHARENC BEWY—E  All Fuso commercial vehicles deliver high levels of quality and efficiency. In a spirit
2EHBRERL. NI T v 7, BEFROEBADEELGAEEZHFEWLE  of partnership, Mitsubishi Fuso backs its vehicles with a broad service commitment,
ER helping customers do their important jobs, day in and day out.
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Fighter Medium-Duty Truck

WSV FevR— W PENAT)Y RSy FeYB—TaANTYVE B XEBLSYvY A-=N=JL—F
Canter Light-Duty Truck Canter Eco Hybrid Hybrid Light-Duty Truck Super Great Heavy-Duty Truck
NZR | BUS
=BIZTS5MS v - N4 (MFTBC) (727D Mitsubishi Fuso Truck and Bus Corporation (MFTBC) is one of Asia’s
BELYTA—HA—DVEDTY, NEL REL ARIDRSY  leading commercial vehicle manufacturers. The company offers a
IPNRZT)V -S4V F v T TREC. BED190LL L full range of light-, medium- and heavy-duty trucks and buses, sold
BRFEIE CARFELTLE S, 41L5—AGHMFTBCO#I  and serviced at over 190 dealer locations in Japan. Daimler AG owns
D89.29%%FiEL. ALZ—ACDAAILZ—-tZvs  89.29% of MFTBC shares and various Mitsubishi group companies own
EFAICIRE, W D10.71%DE=Z Y IL—T#HHFE  10.71% of MFTBC shares. MFTBC is an integral part of the Daimler B OAEAZ - B AREEAZ T7ORZ— B AREHAR TFOY4—Y (T7OI—Z/I7aI-ZMM)
LTWET, Trucks Division of Daimler AG. Rosa Small Bus Aero Star Large Route Bus Aero Queen Large Tourist Bus
(Aero Ace/Aero Ace MM)

Development, Production & Sales/Service — m%-£&-f&s/F—ER Quality &=
ZELZOE bV T - NRITROSNZEARBHICTHEL T EDY, BOGE"E/D @Bl EELZIICESTALYEBIINEEY Quality is Mitsubishi Fuso’s first and foremost priority. In constant pursuit of top quality, we have set
KW'"OWEM%EBL TR GESEZRELTVEE T, T, RMI LTV ERNRT B TT, EB=FSZZICTIELALT— -~V Y up the integrated “Commercial Vehicle Development System (CVDS) process”. Based on the global
KHD—EEHFEL. T/ DKUDSIRFE, 7 72— —ERICW BTV T R— MMEs] BPINDREZED BT BHHDOREEBEI AT standards of Daimler, CVDS is a method to manage the entire vehicle development process chain,
EEELE LT, LOEAZEBREMICITOCER LTc, CORBEEEY from concept through design to launch. Products must pass through stringent quality validation

A7 L&, TCVDS (Commercial Vehicle Develop- “gates”, where they are evaluated by cross-functional teams. Only when the product meets all
Mitsubishi Fuso endeavors to achieve the highest standards of the truck ment System)7AtR | LMBEN, HFTENDE quality requirements can it
and bus industry and is committed to offering high-quality products with BEIRNCCOUREEDREEE Y X T LTCEET move to the next stage of
‘solid quality’ in mind. TNBTLICBIEY, AR -BR -LEDRLDE development. The advanced
Further, by consolidating parts of domestic dealerships to create an f&% B EBPICHMMICRE - BEL TV ZDMRE system ensures that vehicles
integrated organization, Mitsubishi Fuso has created a comprehensive BEVRATLORRIE T/ D DFIHHERED S are launched on time with
customer support system from manufacturing, sales to aftersales service. BURIDBENELUHREITOTET A@RDELE a maximum assurance of

FRECHIIZRERBOBEERLEEEHTEIC  qualty.
BUET,



Finance TrAFVRAES
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Mercedes-Benz Finance
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Customers either buying a Mercedes-Benz for the first time or wishing
to move a step up from their current class are offered an optimum fi-

nance plan. Also, excellent insurance products exclusive to Mercedes-
Benz provide Mercedes-Benz owners with the reassurance and confi-

dence they deserve.
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M Auto Loan

This general finance plan enables customers to freely set terms
according to their wishes, such as the amount of down payment and

number of payments (up to 10 years).
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M Auto Lease

This pratical plan enables customers to enjoy the glamor of Mercedes-
Benz for a fixed monthly lease fee, and is particularly popular among
corporate customers. Two types of plans are available — an open-
end lease and a closed-end lease (mileage plan) — according to the
customer’s wishes.
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B Mercedes-Benz automobile insurance program

This program adds reassurance and service capabilities expected
from Mercedes brand free of charge to the automobile insurance.
This insurance program is exclusive to Mercedes, available only at
Mercedes-Benz authorized sales outlets.
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Mercedes-Benz Finance and Daimler Financial Services Japan, the Daimler
Group’s exclusive finance companies, engage in the development of lease
products, loan products, and insurance products that will attract more
customers to Daimler passenger vehicles (Mercedes-Benz, smart) and
commercial vehicles (Mitsubishi Fuso Truck and Bus).

BALS— - T7A4F Vv IV—ERXRBE
Daimler Financial Services Japan
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As the only finance company of the Mitsubishi Fuso brand, the company
offers finance plans that are customized for each commercial vehicle
customer. It does so by combining lease, installment sale, maintenance

lease, and insurance products according to the customer’s business and
financial needs.

B A—FJ—2

HRA. BHRER. RERBGEZSHHILET RE - BBEOMRCPERLE
HOFEEHRN EAN BEADBLOERFICTHAVREVTVE Y, ER-EH
R EEARLE BERICEDSH502BAZEEARFUSO VALUE (X7 F VX1 —
R) o, BEERBRZ LY ML) —RAER 571V M STHELTVET,

M Auto Lease

This option is chosen by a broad range of corporate and individual
customers as it offers better accounting and finance efficiency and cost
allocation period averaging by including costs such as vehicle price,
registration taxes, and insurance premiums. FUSO VALUE (maintenance
lease), which includes compulsory automobile inspections, periodic
inspections, repairs, and all other costs associated with a vehicle, is
also offered as is the lease product “Lafitte,” which offers automobile
insurance as a set.
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H Installment sale

This option is widely supported as it offers a finance plan that is suited
to the needs of customers who want items such as depreciation and
purchase costs to be expensed over a short period. It is also suitable for
customers with a particularly long holding period.

BALT— AT 5 VAY—ERB®
Daimler Insurance Services Japan
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This exclusive insurance company of the Daimler Group in Japan handles
insurance agency operations for corporate and individual clients, offering

advice and support according to customers’ needs and delivering profes-
sional care and absolute reassurance.
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The first Mercedes Kardanwagen was
imported to Japan.

Western Automobile Co., Ltd. begins
fully fledged sales of the Mercedes-Benz
brand.

Mercedes-Benz Japan Co., Ltd. (MBJ), a
100% subsidiary of Daimler-Benz AG, is
established.

Mercedes-Benz commercial vehicle
sales begin.

Following the 1998 merger of Daimler-
Benz AG and Chrysler Corporation,
DaimlerChrysler Japan Holding, Ltd.
(DCJH) was established as a holding
company for DaimlerChrysler Japan
Co., Ltd. (DCJ), consolididating MBJ and
Chrysler Japan Sales Ltd.

smart sales begin.

Mercedes-AMG rights regained.

Maybach introduced.

Mitsubishi Fuso Truck and Bus Corporation
(MFTBC) is founded.

DaimlerChrysler takes a 43% equity
position in MFTBC, with Mitsubishi
Motors Corporation holding 42% and
other Mitsubishi Group companies a
15% stake.

DaimlerChrysler increases its share of
MFTBC from 43% to 65%.

Mitsubishi Fuso is fully consolidated
within DaimlerChrysler’s Commercial
Vehicle Division.

DaimlerChrysler increases its direct
share of MFTBC from 65% to 85%.
Various Mitsubishi Group companies
hold the other 15% of shares.

Mercedes-Benz commercial vehicle
sales discontinued.

DaimlerChrysler sells a majority stake in
Chrysler Corporation to Cerberus Capital
Management, L.P. The corporation is
renamed Daimler AG.

DCJ becomes Mercedes-Benz Japan Co.,
Ltd.

MFTBC is an integral part of the Daimler
Trucks division of Daimler AG.

Daimler’s share of MFTBC increases
from 85% to 89.29%.
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\ « AT R RNV YAEKREH Mercedes-Benz Japan Co., Ltd.
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Key facilities of Mercedes-Benz Japan Co., Ltd. ° s.-'.. ., f".fr,- EEXRNA: BEFBELIZOEBEUIOHA. RESLV Business Activities: Import, sales and service of auto-
[ SZ325k5vs - AR AHOTEHLS o % H—EX mobiles and related products

Key facilities of Mitsubishi Fuso Truck and Bus Corporation : L B A 19865F1821H Establishment: January 21, 1986
@ ALtFR-RVEREHLS / . / —~ BAS: 156&M Capital: 15.6 billion yen

Sales Network of Mercedes-Benz : o HE: A4 15—AG (100%) Shareholder: 100 % owned by Daimler AG
® =EIZSMSvy - NREFMA Mercedes-Benz Japan Co., Ltd. RS #5004 Employees: About 500

Sales Network of Mitsubishi Fuso o
AbEF R Ry R&D I/ i
BALT— IPAT4R IvINy N Mitsubishi Fuso Truck and Bus Corporation
Mercedes-Benz R&D Kawasaki / ey
. . o = pats — S .
Daimler IP Office Japan . \ ﬁitgnm"":ﬁ AIVET R R T 74V AR EH Mercedes-Benz Finance Co., Ltd.
E Itsuregawa
5|2 P Proving Ground BEERND AETR-ANVVEBBEDT 71+ Business Activities: Financing services, lease and loan
Kawasaki-shi, Kanagawa : c * . JH—ER/)—R /00—, [EEERIE for Mercedes-Benz passenger cars
B¢ S
. ° . AR COmRIEAS00 BINV— - O— B and balloon loan floor plan business.
4300 Washijyuku, Sakurashi-shi, Tochigi .
BT 19914118191 Establishment: November 19, 1991
. . e 40EM Capital 4 billon yen
TS SO BT VBT RN BT A (90%) Shareholder: 90 % owned by Mercedes-Benz
Nakatsu Plant BIIE¥rR xS %854 Japan Co., Ltd.

Mitsubishi Fuso Truck and Bus Corporation

SEITSNABERN 2
Mitsubishi Fuso Bus
Manufacturing Co.,Ltd.

BLREILHIRHEES 1

R EZRBE)ETHEFHE4001
4001 Sakuradai, Nakatsu, Aikawa-cho,
Aiko-gun, Kanagawa

Hitachi Site

SRR HAFEETE80
880 Owada-cho, Hitachi-shi, Ibaragi

Mercedes-Benz Japan Co., Ltd.

=ZEBITS5 SV T - NREREH

Employees:

About 85

Mitsubishi Fuso Truck and Bus Corporation

. . . EXND . HHEE R, K5t 8UE. BBk Business Activities: Commercial vehicles: R&D, design,
1 Doujyo, Fuchu-machi, Toyama-shi, Toyama VEFEERR e e — N . .
N . F.BEUCISY I NR EERI VIV manufacture, buy/sell, and import/
Narashino Site DEAHBH export of trucks, buses and industrial
Mercedes-Benz Japan Co., Ltd. FEBEBEEHERES-7-1-2 EAv 200341868 engines.
_ 3-7-1-2 Akanehama, Narashino-shi, Chiba @hé: 35050 Establishment:  January 6, 2003
ﬂE%#P{? e HALS—AG (89.29%) . Capital: 35 billion yen
Osaka Site v ——— =5 —Ta (10.71%) Shareholder: 89.29% owned by Daimler AG
KPR AEER A 11-6-22 HEEK: 12,0004 10.71% by Mitsubishi group companies

1-6-22 Sakuragawa, Naniwa-ku,
Osaka-shi, Osaka

it
Headquarters

RREEEXSAART-9-9
1-9-9 Roppongi, Minato-ku, Tokyo

BALS— - T7A4F v IVF—EXRBERHR S

Employees:

About 12,000

Daimler Financial Services Japan Co., Ltd.
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Customer Focus
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Fuso =EBLFS

All cars imported and sold by Mercedes-Benz Japan undergo verification of compliance
with safety regulations and completion inspection at the Vehicle Preparation Center in
Hitachi, in full accordance with the motor vehicle certification system instituted by the
Ministry of Land, Infrastructure and Transport, before coming onto the market.

Maintenance/repair parts and accessories are delivered nationwide from the Parts
Delivery Center in Narashino. The Center’s warehouse stocks more than 1.3 million
parts of more than 70,000 items to meet customer needs.

Two Training Centers located in Narashino and Osaka offer various courses in sales
and service skills and produce many globally-certified Mercedes-Benz staffs and
managers. In addition, the Technical Center and Diagnosis Support Center support the
after sales network together with Daimler in case of complex technical issues.

The Call Center lends ears to our customers and provides support through a toll-free-
number. The Center also operates a “Owner’s Hotline” and “24-hour Touring Support,”
playing an important role in providing information and coordinating activities between
the local market and Daimler to improve service and incorporate the information into
new product development.

Mercedes-Benz is a prevailing imported brand in Japan currently with as many as
610,000 vehicles. With our utmost commitment MBJ will continue to strengthen
services providing long term customer satisfaction in cooperation with the nationwide
authorized Mercedes-Benz network.
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Mitsubishi Fuso is strongly committed to customer
satisfaction. A key initiative is Fuso’s “good support
campaign”. In the spirit of making customers happier
through service, MFTBC has undertaken this
extension of service business hours and days under

LElLfz the banner of “Good Support Declaration!”
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The new service setup -- which enhances the
convenience of regular vehicle checks, inspections,
and maintenance -- is intended so customers can drive with maximum comfort and ease of mind.

Under the new setup, customers can also continue to enjoy the safety and security that comes from
MFTBC'’s service expertise, uniform service setup nationwide and integrated production and sales

arrangement.
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Daimler has been proposing new energies and a fuel cell
drive system for the next generation of automobiles and
announced the first fuel cell powered vehicle NECART
in 1994. Daimler continued demonstration drives with
more than 100 fuel-cell vehicles in various countries
throughout the world by 2004 and reached a total mileage
of 3,780,000km in 2007. 200 series-produced B-Class
F-CELL are to be driven by customers in Europe and the
US from 2009. Three of the B-Class F-CELL vehicles
successfully concluded a round-the-world drive in 2011.
In August of the same year, Stuttgart became the first
German airport to use this fuel cell-powered electric car
as a “follow me” vehicle.

In Japan, the NECAR5 started demonstration drives
on public roads in 2001 and participated in the “Japan
Hydrogen & Fuel Cell Demonstration Project” (JHFC) led
by the Ministry of Economy, Trade and Industry with the
“Mercedes-Benz A-Class F-CELL” in 2003. Five partner
companies and organizations have also driven the vehicle
as a joint effort of the demonstration project in this
country. We are now coordinating with relevant ministries
and authorities to achieve approval of the F-CELL which
Daimler AG is developing, to introduce to the Japanese
market.
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Mitsubishi Fuso’s research and development is focused on 3 inter-related areas:

SICEREYTTVET, 20084, HitldZ4rL>5—- v JIL—7  fuel efficiency, environmental sustainability and safety. In 2008, the company

INAT )y REMOEHBNZNTELTITA—/NIV-NATUY Rt
VA—HEFRMILE LT, BELIZTEENSIRICTHI>TEMAE/N
A7)y PR OREHEZEDFITE T,

2012 7IWVETIVF T VI Lcd INBINAT U W R RSy
I Txvra— T3 NATVy R EHRIDNAT )Y R
E—2—RWET2T7IVIZVvFRINSVRAZ Y a3V EB#.
MRIFMEE ) AR NEE TREMEE+al D3DDIVET
FEHEICHRIN . HIERRE, FS4/1\— HRITEL
W BHERE T VNSNS YT,

‘Canter Eco Hybrid’ light-duty hybrid truck that went
through full model change in 2012 is the world’s
first to incorporate a dual-clutch transmission in
combination with built-in motor. The world’s most
fuel-efficient light-duty truck was developed with
the concept of ‘Environment’, ‘Efficiency’ and ‘Safety
Plus’ to assure an

eco-friendly, society-

friendly and driver-

friendly vehicle.

with a 10-hour charge
(200V).The Canter Eco-D
model is a concept light-
duty hybrid dump truck,
designed to show future
possibilities for hybrid
applications.
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‘Canter E-CELL’ light-duty electric truck developed based
on Daimler’s philosophy of ‘Shaping Future Transportation’
is an eco-friendly EV (electric vehicle) achieving zero-
emission mobility. Featured by a 70 kW electric motor with
a maximum torque of 300 N-m powered by a 40 kWh Li-ion
battery pack, this concept model can travel about 120 km

established the Global Hybrid Center as the worldwide hub of Daimler Trucks’
hybrid commercial vehicle activity. In its current product line and in future projects,
Mitsubishi Fuso defines the leading edge of commercial vehicle technology.
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‘Super Great Eco Hybrid’ is the case study for
heavy-duty hybrid development for on-highway
applications in Japan. Using a popular parallel
hybrid system derived from ‘Canter Eco Hybrid’,
development continues in order to achievel0%
plus fuel efficiency in highway driving for the
truck over its
conventional
diesel engine.



Corporate Social Responsibility
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Daimler in Japan is committed to its role as a responsible corporate citizen. This
commitment entails an ultimate focus on quality in all its operations and business
practices. It also means the company continuously engages in community service
and cultural support activities, and contributes through various measures from
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cultural exchange and educational programs to disaster relief.
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In 2013, as part of the Great East Japan
Earthquake Disaster reconstruction assistance
effort, Mercedes-Benz Japan began leasing
smart electric drive free of charge to two
cities in the Tohoku region. The vehicles are
helping a wide range of operations moving
the reconstruction plan forward.
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Launched in 1991 based on the concept of
nurturing contemporary artists and promoting
international exchange between Japan and
Europe, Art Scope offers support for promising
artists through an Artist in Residence program,
which enables artists to experience living in
another country.
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Daimler donated 50 vehicles for the relief
efforts of the Great East Japan Earthquake
Disaster. The donated fleet included
Mercedes-Benz vehicle and Mitsubishi Fuso
trucks. In addition, Daimler made a cash
donation of €2 million in the immediate
aftermath of the disaster.

Daimler sponsors student exchange under
the Takenoko Fund program. Established by
the Japanese-German Center Berlin (JDZB),
the program aims to raise the interest of
Japanese and German students about each
others’ cultures.

Since 2012, the five Daimler Group companies
in Japan have jointly participated in the
environmental conservation activities of the
Mt. Fuji Club, a recognized specified nonprofit
organization, engaging in cleanup activities at
the base of Mt. Fuiji.
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As part of the “Integrity Dialog” initiative, employees throughout the
group discussed what integrity at Daimler means. These are some
of the responses.
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Integrity and Compliance

Daimler not only aims to offer the best in terms of its products, brands
and services, it also strives to set standards via integrity.

Integrity goes beyond what we at Daimler understand by compliance.
Acting with integrity requires not only that we comply with laws,
regulations and internal policies, but also that our activities follow
ethical principles and are based on a shared understanding of values.

Compliance is the sustained establishment of conduct in conformance
with rules. Our compliance-management system is intended to
ensure that Daimler and its employees always conduct themselves in
conformance with rules. Complying with anti-corruption regulations as
well as maintaining and promoting fair competition have the highest
priority for the Daimler Group and serve as a benchmark for our staff
and management.

The goal of Daimler is to sustainably anchor integrity into its corporate
culture. To foster this culture, Daimler created a Board of Management
position for Integrity and Legal Affairs. Numerous initiatives are helping
to promote ethical business conduct throughout the Group.

In 2011, the Board of Management initiated a group-wide “Integrity
Dialog”, in which employees from all hierarchy levels and from all
functions have held open discussions on what integrity means at Daimler.
The results of the Integrity Dialog events were then incorporated into the
Integrity Code that reflects a shared system of values and applies to all
employees at Daimler.

The Integrity Code is based on the principles of fairness, responsibility
and respect for the law and for individual rights. In line with these
requirements, it defines the principles and guidelines for everyday
behavior at Daimler. It affects employees’ dealings with one another as
well as with customers and business partners.

Furthermore, Daimler commits itself to the principles of the UN Global
Compact. At the time of joining the initiative in the year 2000, Daimler
pledged to abide by and actively promote the principles of the Global
Compact in the areas of human rights, labor standards, environmental
protection, and anti-corruption.

Economic excellence can only be permanently achieved if the company’s
actions are aligned with ethical principles. The assumption that
communities of values are more successful at creating value in the long
run continues to hold true. We therefore strive to do business fairly, in
other words, with the best possible results and at the same time in a
decent, ethical manner.
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Group discussion at one of

the Integrity Dialog events
in 2012.
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